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"CHALLENGES ARE WHAT MAKE LIFE
INTERESTING. OVERCOMING THEM IS

WHAT MAKES LIFE MEANINGFUL."
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MAXIS GROUP PROJECT

Maxis Group focuses on finding commercial properties
and contract external administration, leasing, and
maintenance companies to develop Real Estate
projects. Maxis Group developed a system to overgrow
and generate high income in the long run. The strategy
focuses on finding foreclosed or auction commercial
properties, purchasing and modifying the structure to
make it leaseable, and subdivided into many
commercial spaces.

On the other hand, the company is always looking to
bring new opportunities to their agents to increase
leads, having a primary objective to impact the national
and international markets. Their prior market
segmentation is the Latin American Community.

EXECUTIVE SUMMARY
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Implement new
tactics,

concepts, and
graphic designs

to increase
Customer

Engagement.

Develop scaling,
Multichannel

Marketing
Strategy. Create

all the art for
multiple

campaigns.

Priority positioning
their agent in

Digital Platforms.
Design their

Business Portfolio
and Digital

Graphics for their
Professional

Media.

Create a
great

Customer
Experience.

Based on the
target needs.

Generate long-
term

relationships.

Marketing Objectives

Grow at least
15% percent.



• Guide the Real State Agents to increase their Data Base. • Create Marketing
Events to improve User Experience. • Collect al the Data from Google Analytics,
Hubspot CRM, Facebook Business, LinkedIn, Twitter, Hootsuite, MailChimp, and the
SEO Softwares to make implementations in each Digital Campaign. • Make a
Marketing Analysis based on the previous results through see the results of the
Marketing Performance and presented to the Client.

Phase IV

• Brand Positioning. • Advertisign Designs • Create Social Media Content. • Develop SEO, SEM,
Google Ads, and Social Media Ads on Facebook, LinkedIn, Yelp, Twitter, Youtube, Instagram, and
Email Marketing Campaigns. • Content Marketing Strategies: Personalize in each channel. • Create a
Sales Material for the Clients to have the Information attractively. • Implement Networking Marketing
Strategies.

Phase III

• Implement new tactics to increase Customer Engagement. • Develop a Scaling, Multichannel Marketing Strategy.
• Priority positioning their Realtors in the Digital Platforms. • Social Media Ads Designs • Social Media Photos (Social
Media Content) • Banners Designs • Create a great Customer Experience. • Generate a long-term relationship. •
Increase Digital Positioning. • Being accessible, practical, dynamic, and affordable.

Phase II

• Developing Brand Positioning. • Graphic Design • Web Designer • Infographics • Construct Social Media Strategies. • Agents
Business Portfolio •Business Presentations Designs for PPT and Keynote • Create a Multichannel Marketing Strategy. • Growing in
different markets. • Develop a Friendly Website. • Increase User Experience. • Transform the clients' experience to construct  long-
term relationships. • Enriching new customers.

Phase I

Marketing Services were
performed for The Real
Estate Company.
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Brand 
Identity
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FACEBOOK
TEQUESMAX EVENTOS

IN SPANISH...

INSTAGRAM
TEQUESMAX_EVENTOS

C O N T E N T
M A R K E T I N G

WWW.TEQUESMAX.COM
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FACEBOOK
TEQUESMAX EVENTOS

INSTAGRAM
TEQUESMAX_EVENTOS

Yanin created multiple designs, content, and monitoring of Social Media for TequesMax. The strategies were 100 % organic and performed throughout 2020.
The content was written in Spanish targeted at different society segments, and the objectives were to increase the engagement and positioning of the brand.
Yanin performed Social Media management.

The main achievements were the increased number of likes and comments that ultimately generated customer and sales opportunities. Results were
analyzed using different platforms, and the campaigns were continuously optimized, reaching a broad range of audiences over time. 
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44%
Maxis Group has grown
44% in total .  The main
goal was to grow 15%

per year.  

Results
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HYUNDAI DEALERSHIP PROJECT

Hyundai Dealership is located in Mexico City, where is one of
the Top Brands in the Industry. Based on the research, it is one
of the first in sales in the US.

As a Marketing Manager of the Dealership, the primary
responsibility was to develop  Marketing Strategies, unifying
areas to increase the Customer Experience and achieve
marketing goals. 

In 2015 the company was having a hard time. The marketing
efforts were focused on increasing customer engagement and
implementing strategies to create a good customer
experience.

EXECUTIVE SUMMARY
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Marketing Objectives

I M P L E M E N T  N E W
T A C T I C S  T O
I N C R E A S E
C U S T O M E R
E N G A G E M E N T .

D E V E L O P  A
S C A L I N G ,
M U L T I C H A N N E L
M A R K E T I N G
S T R A T E G Y .

G R O W  A T  L E A S T
1 8 %  P E R C E N T .C R E A T E  A  G R E A T

C U S T O M E R
E X P E R I E N C E .

G E N E R A T E  A
L O N G - T E R M
R E L A T I O N S H I P .
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• Unifty Communication between the
Sales Area and Customer Service.
• Increase Customer Experience.
• Analyze the areas that are decreasing
sales to find solutions.
• Collaborate with the team members
to work on solutions.
• Implement new areas as Call Center,
E-Commerce Department, etc. 
• Construct a Social Media Strategy.

• Create a Marketing Strategy.

PHASE I

PHASE II

PHASE

III

PHASE IV

PHASE V

• Implement Multichannel
Marketing Campaigns.
• Growing in different markets.
• Transform the clients'
experience to construct a long-
term relationship.
• Implement new tactics to
increase Customer Engagement. 
 • Generate long-term
relationships. 
• Social Media Content

• Increase Digital Positioning. 

• Marketing Advertising.
• Generate Organic Marketing
Campaigns.
• Create Social Media Content. 
• Develop SEO, SEM, Google Ads, and
Social Media Ads on Facebook,
LinkedIn, Yelp, Twitter, Youtube,
Instagram, and Email Marketing
Campaigns. 
• Create a Sales Material for the Clients
to have the Information attractively. 

• Implement Networking Marketing

Events.

• Collect Data from Google
Analytics, Hubspot CRM,
Facebook Business, LinkedIn,
Twitter, Hootsuite, MailChimp, and
the SEO Softwares to make
implementations in each Digital
Campaign.

• Develop  Marketing Analysis

based on previous results by

analyzing  Marketing

Performance results to develop

new tactics.

• Create Marketing Events to improve
User Experience. 
• Content Marketing Strategies:
Personalize in each channel..

Marketing  Service
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Results
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CONTENT
MARKETING

FACEBOOK
HYUNDAI POLANCO

IN SPANISH...

WWW.HYUNDAIPOLANCO.COM.MX
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FACEBOOK
HYUNDAI POLANCO

Yanin configured paid ad campaigns on Facebook, focused on increasing the number of leads and brand positioning. Yanin wrote posts in the Spanish language and
performed Social Media monitoring. The main achievements were the increased sales generated by customers that first reached out through Social Media.
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Hyundai Polanco in that
period was using

Hubspot CRM software.
By leveraging Analytics

platforms, Yanin
increased from 147

Leads in a month to 503
Leads in that month. 

Results
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